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Level 4 Spring semester 
Food and Beverage Operations management 

Food and Beverage Operations Management (Module code LT4F13GN) is designed to give an understanding of 
the complex nature of food and beverage operations management.  

It will consider the role that food and beverages play in people’s lives and the diverse requirements demanded by 
them, from ethical sourcing and allergies through to the requirements of religions and cultures.  It offers the 
opportunity to investigate the importance of financial processes including costing of raw materials and commodities. 

This is a 30-credit module and will be delivered using lectures, group tutorials, individual tutorials and practical 
workshops conducted by Hospitality professionals. 

The students will be able to gain relevant employability skills through participation in real events and through 
application of principles, models and theories within real life settings. 

The aims of this module are to provide students with an opportunity to: 

• Identify the systems and practices used in food and beverage production and service management.   
• Apply the tools and techniques used to maintain or improve quality standards whilst maintaining or 

reducing costs. 

Gain an appreciation of the importance of the ethical and sustainable supply chain in food and beverage operations. 

Rooms Division Operations Management 

Rooms Division Operation Management (Module code LT4F15GN) examines the role of the rooms division within 
the management of a hospitality operation, the operational elements that comprise the rooms division and how 
these are deployed by management to maximise both occupancy and rooms revenue. Learners will gain 
understanding of the role of the front office as the ‘nerve centre’ of customer activity with network communication 
links within and to other departments. They will also gain understanding of the management of housekeeping 
services. 

Learners will be able to identify trends and technologies which impact on rooms division operations and effectively 
utilise a computerised operating system within the rooms division. 

This is a 30-credit module and will be delivered using lectures, group tutorials, individual tutorials and practical 
workshops conducted by marketing executives from the different hospitality organisations. The students will be 
able to gain relevant employability skills through familiarisation tours to different marketing departments of 
hospitality businesses.   

Student assessment will be based on group and individual coursework. 

The aims of this module are to provide students with an opportunity to: 

• Encourage students to analyse systems of contemporary rooms division operations (front office and 
housekeeping) management. 

Enable students to assess the importance of revenue management to operations 

  



Level 4 Autumn semester 
Customer Service: 

Customer Service (Module code LT4F12GN) introduces students to the importance of customer service in 
improved customer relations, repeat business and staff well-being and retention.  It gives students an awareness 
of how to place customer service within an organisation’s culture and planned strategy.  It examines how important 
information can be gathered from customers and how it can be used for improved delivery. 

This is a 30-credit module and will be delivered using lectures, group tutorials, individual tutorials and practical 
workshops conducted by customer service professionals from the hospitality industries. 

The students will be able to gain relevant employability skills through familiarisation tours to different customer 
service-related departments within the hospitality industries. 

The students will be assessed based on two items of individual coursework. 

The aims of this module are to provide students with an opportunity to: 

• Encourage students to develop customer service policies. 

• Assess the quality of customer service in a hospitality organisation.  

Marketing and Customer Retention in the Hospitality Industry 

This module (Module code LT4F14GN) introduces learners to the key concepts and functions of marketing as they 
apply to services industries, including hospitality. The unit will give learners knowledge and understanding of the 
key factors affecting marketing planning, the marketing mix and the promotional mix and will investigate the role of 
marketing in different sectors of relevant service industries. 
 
The module explores how different types of organisations address the key issue of marketing planning and the way 
in which this has been influenced by technological advances. The unit also provides students with the opportunity 
to explore how organisations collaborate to generate marketing campaigns with an additional focus on branding 
hospitality businesses. 
 
Learners will be able to identify the components of a relationship marketing strategy; evaluate the concept of loyalty 
in the context of hospitality; analyse the role of frequent guest programs in hotel branded chains. 
 
This is a 30-credit module and will be delivered using lectures, group tutorials, individual tutorials and practical 
workshops conducted by marketing executives from the different hospitality organisations. The students will be 
able to gain relevant employability skills through familiarisation tours to different marketing departments of 
hospitality businesses.   
Student assessment will be based on group and individual coursework. 

The aims of this module are to provide students with an opportunity to: 

• Enable students to identify the concepts of marketing, corporate social responsibility, ethics, the role of 
the marketing mix, the marketing cycle and gain skills in using the promotional mix. 

• Encourage students to formulate a marketing plan. 

Enable students to develop a customer relationship marketing strategy. 

  



Level 5 Spring semester 
Managing and Developing People in the Hospitality 

Managing and developing people in the hospitality industry (Module code LT5F28GN) presents particular 
challenges, including highly diverse employee backgrounds and roles, an ever-present focus on guest services, 
and organisational structures that often diverge from generic corporate models.  By making such industry-specific 
concerns the cornerstone of its approach, Managing and Developing People in the Hospitality Industry provides a 
guide to successfully employing people in a hospitality organization.   

This is a 30-credit module and will be delivered through series of lectures, group tutorials, individual tutorials and 
practical workshops conducted by external speakers and industry experts. 

The students will be able to gain relevant employability skills through participation in real events and through 
application of principles, models and theories within real life work settings. 

The aims of this module are to provide students with an opportunity to: 

• Provide opportunities for students to explore HR policies, procedures, manuals, techniques. 
• Enable students to examine the role of the Human Resources function in the hospitality industry and of 

the relevant employee-related legislation. 

Use and implement the techniques and procedures for managing employees in a hospitality enterprise. 

Work-Based Learning (yearlong module) – for Spring and Autumn 

Work-Based Learning (Module code LT5W01) provides the opportunity for students to use an authentic work 
context as a key component of learning and assessment.  This module will enable students to reflect on their 
previous learning over the course and allow them to integrate this with work-based practice. 

The aims of this module are to provide students with an opportunity to: 

• Encourage students to apply their learning to work experience.  
• Enable students to develop personally and professionally by providing opportunities for them to reflect 

on the integration of work experience with their academic study. 

Encourage students to make connections between academic study and vocational experience. 

  



Level 5 Autumn semester 
Managing Financial Resources in the Hospitality Industry 

This module, Managing Financial Resources in the Hospitality Industry (Module code LT5F22GN) introduces 
students to methods, theories and techniques related to financial and management accounting.  Students can 
analyse and evaluate quantitative information on hospitality organisations and demonstrate competencies in 
exercising judgement about the performance at various levels within the organisations.  

The module is delivered over 15 weeks through a series of interactive teaching sessions with an emphasis on 
group participation activities using case studies, in-class oral presentation and software packages. 

The aims of this module are to provide students with an opportunity to: 

• Encourage students to identify the purposes and structure of various financial statements and develop 
the ability to understand accounting information in the context of accounting principles and standards. 

• Enable the student to access and interpret published financial statements of various hospitality 
organisations using suitable tools and techniques relevant to business decisions supported with various 
sources of finance. 

Encourage students to use key performance indicators and budgets to evaluate the performance of the 
hospitality business using both financial and non-financial data 

Conference, Banqueting and Event Management 

Conference, Banqueting and Events Management (Module code LT5F20GN) is an exciting and creative field.  The 
diversity of events that you may encounter means the capacity to plan and manage a vast range of physical and 
human resources within a framework of financial and legislative requirements.  This module will offer the opportunity 
for students to explore the roles and responsibilities of an events manager organising events ranging from a 
corporate conference to a music festival, from licensing laws to seating plans.   

This is a 30-credit module and will be delivered using lectures, group tutorials and individual tutorials with practical 
workshops conducted by conference and banqueting professionals. 

The students will be able to gain relevant employability skills through participation in real events and through 
application of principles, models and theories within real life settings. 

The students will be assessed based on a group event inspection and evaluation report and an individual portfolio. 

The aims of this module are to provide students with an opportunity to: 

Provide opportunities for students to develop specialist event management knowledge and understanding  

Gain an appreciation of the essential information and skills students need to be successful working in organisations 
operating in the conference, events and banqueting sectors. 

 

 


