
 
 
 
 
 

  

 

 

Course Specification   
 
 

Part One: ABOUT THE COURSE 

1 Name of course and highest award BA (Hons) Business (Top Up) 

2 Level of highest award (according to 
FHEQ) 

Level 6 (UG/PG) 

3 Possible Interim Awards [click to select 
highest award] 

n/a 

4 Awarding/validating institution London Metropolitan University 

5 Teaching institution(s) Nelson College London 

6 Total credit for course (for highest 
award) 

120 

7 Faculty responsible London Guildhall Faculty of Business and Law 

8 Pattern of attendance  
 

Autumn start Full Time and Part Time 

Spring start Full Time and Part Time 

Other  

9 About the course and its strategy towards teaching and learning and towards blended learning. Please 

include details of access to learning facilities, including flexible/open-learning spaces within the Faculty. 

The BA (Hons) Business (Top Up) is a level 6 higher education programme based on the philosophy that the 

management development of business professionals should be incremental. Therefore this course aims to 

build on the grounding in varied disciplines that will have been studied prior to admission.  

 

The course encourages students to develop the skills and competences relevant to their roles as future 

managers in order to enhance employability, including interpersonal and transferable skills. To achieve this, 

the course is designed to enable students to identify and analyse appropriate techniques that are applicable 

in making management decisions at a strategic level as well as at tactical and operational levels. The course 

emphasises the requirements and challenges faced by business leaders and managers, taking into account 

the complex, dynamic and integrated nature of various factors which impinge upon management decisions.  

 

The course has no options and includes five taught modules in Business Strategy, Business Operations, Issues 

in Human Resources Management, Business Futures, and a Research Methods and Project module.  

 

Modules are delivered through a combination of lectures, group tutorials, workshops, practical sessions led 

by industry experts, seminars, field trips, and revision and feedback sessions.  
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The lecture sessions focus on the theoretical underpinnings of the course whereas group tutorials focus on 

the application and analysis of these using a variety of means including case studies, problem solving and 

simulations, which together stimulate healthy academic debates. Articles from various magazines and 

journals will be used in addition to directed reading from text books and online materials/webinars of 

relevance.  

 

The teaching and learning sessions for this course take place in well-equipped classrooms and IT Labs 

equipped with audio-visual support. The IT Labs are equipped with a wide range of software relevant to the 

students’ study, for example Customer Relationship Management, MS Office, MS Project, Sage Line 50 and 

Moneysoft all of which allow students to rehearse practical aspects of the syllabus and promote a simulated 

working environment. 

 

The College has in place relevant learning resources available to students for reference. These include all 

recommended textbooks, academic journals, trade journals, magazines and online lecture materials. In 

addition, the campus has WiFi facilities allowing students to access the Virtual Learning Environment (VLE) 

which is equipped with e-library and online learning resources. 

10 Course aims. Course aims are broad statements of intent and should be written to show how the content of 
the course meets the aims. Where a course sits within a framework the course aims should incorporate 
framework aims. 

The aims of this course are to: 

1. Provide learners with the opportunity to focus on contemporary issues facing the management of the 

varied business functions that exist in modern organisations. 

2. Provide an intellectually challenging environment to develop and apply their personal, professional, 

transferable, intellectual skills and research skills in order to enhance their employability and support 

their career advancement. 

3.  Develop intellectual and practical skills in strategy formulation, planning and implementation which 

can enhance business impact in terms of strategic alignment. 

4. Encourage students to manage responsibly and behave ethically in relation to social, cultural, 

economic and environmental issues affecting modern organisations.  

5. Encourage students to evaluate emerging and contemporary issues in Human Resource 

Management.  

 
11 Course learning outcomes. Learning outcomes are statements of what a student is expected to understand or 

be able to do after completing the process of learning. 
 

On completion of this course of study, students should be able to: 
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Knowledge and understanding:  

 

1. Develop a systematic understanding of the theories, practices and issues affecting the strategic 

management and operations of a variety of business organisations. 

2. Explore and understand the various internal and external drivers that influence corporate and 

business level strategies in order to effectively lead and manage business organisations operating in 

different environments.  

3. Critically analyse and evaluate the prevailing factors and emerging trends affecting the structure, 

functions, activities, regulation and direction of business organisations.  

4. Demonstrate knowledge and understanding in social responsibility in order to manage responsibly 

and behave ethically in relation to social, cultural, economic and environmental issues.  

 

Cognitive intellectual skills:  

5. Critically evaluate the range of strategic, tactical and operational issues affecting the different 

processes and relationships that exist within different business functions.  

6. Critically assess conflicting situations and contexts to develop informed positions and arguments.  

7. Propose better practice and alternative solutions to current business problems based upon the 

application of critical analysis and reflection. 

 

Transferable skills including those of employability and professional practice:  

The course will allow students to avail learning opportunities to acquire following transferable skills: 

 

8. Communicate effectively using a range of written and verbal techniques, adapting to emerging trends 

in digital media and the use of ICT, and competently using and presenting data. 

9. Appreciate and enhance capability in terms of self-motivation, organisation and time management; 

managing the work of others and working effectively within a team, as applicable to a range of 

personal and professional contexts.  

10. Demonstrate confidence in undertaking research to analyse complex business and organisational 

problems to derive recommendations and develop innovative solutions. 

 

Subject-specific practical skills:  

The course will provide learning opportunities to students to acquire the following practical skills: 

 

11. Develop and implement effective recruitment, selection and performance management procedures.  

12. Design and develop practices to enhance business operations including supply chains.  

13. Formulate and implement business strategies on the basis of a range of strategic options.  

12 Indicative learning and teaching hours for the course.  
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Method Description and percentage of learning hours 

Scheduled learning and teaching 
activities  

Level 6 
 

Formal Lectures/ Workshops/ Tutorials - 27% 
of notional learning hours at level 6 

321 Hours 
out of 1200 
hours 

Guided independent studies Level 6 
Self-Directed/Online/Blended/Multi-Media – 
72% of notional learning hours at level 6 

867 hours 
out of 1200 
hours 

Workplace 
observation/Placement/field-
trips/study abroad 

Level 6 
 

Work-Based Learning 
(Observation/Placement/ Learning in 
Simulated Work Environments/Field Trip)  - 
1% of notional learning hours at level 6 

12 hours 
out of 1200 
hours 

TOTAL LEARNING HOURS FOR THE COURSE  1200 hours 

13 Describe the arrangements for promoting reflective learning/personal development planning on this course 

At Induction, each student will be issued with a template for a Personal Development Plan and will be shown 

how to plan and record their personal and professional development. This will be supported by module tutors 

who will flag up when opportunities for personal development are facilitated as part of formative and 

summative assessment. As part of the Research Methods and Project module, students will work with their 

supervisors to conduct a Personal Development Review, whereby they will be required to assess their own 

development and how this meets their career aspirations. This will also be important should the student 

subsequently require an employment reference on completion of the course. 

Assuming that students will come from a variety of educational backgrounds and some may not have 

completed a traditional route into higher education, the College requires students to undertake tutorial 

sessions on academic study skills. Additional one-to-one support is available to these students. 

14 Description of course and its structure.  

This is a vibrant and dynamic course that incorporates value-adding input from guest speakers and industry 

specialists, and is composed of three modules that cover the business perspectives relating to managing 

people (Issues in Human Resource Management), managing processes (Business Operations) and managing 

strategy development (Business Strategy). There is also a leading edge module that looks at latest 

developments and emerging trends in business and management (Business Futures) and a module that 

enables independent research study into a business problem or particular subject of interest (Research 

Methods and Project). Graduates of this course will be business-ready, and rapidly able to take up new 

employment or enhance their existing employment with heightened business acumen, capability and insights.  

15 Teaching site(s) for course 

[click to select location] [click to select location] [click to select location] 

16 PSRB accreditations (where relevant) Not Applicable 

17 Exemptions from Professional Body 
examinations (where relevant) 

Not Applicable 

18 Principal QAA Subject Benchmark Statement 
(where relevant) 

QAA Subject Benchmark in Business & Management 

19 Other external reference points  FHEQ at Level 6 
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20 Expected length of course  
 
 

Full Time 1 year 

Part Time 2 years 

Other (please specify) N/A 

21 Admissions requirements  
The course has been designed for students who meet both of the requirements (A and B) below: 

A) 
Applicants require a minimum of an HND/FdA or equivalent qualification in a relevant subject.    
 
B) 
 
Students whose medium of study at HND/FdA or equivalent qualification is not English are required to 
produce evidence of English language proficiency at IELTS: 6.0 or equivalents.  
 
OR 
 
Candidates must pass an entry diagnostic assessment organised by the College. 

22 Details of organised work experience, work based learning, sandwich year or year abroad available during the 

course 

In this course, every module incorporates inputs from industry speakers and employers through the 

provision of guest speaker workshops and in some cases field trips. It does not provide opportunity 

for any direct work-based learning other than opportunities to bring in existing or concurrent work 

experience and career interests into the assessed work, as appropriate to learning outcomes and 

indicative module content. 

23 Other external links providing expertise/experience available during the course  

Industry experts with vocational skills will be invited as guest speakers during directed learning 

sessions with a focus on vocational skills, employability issues or other areas of their expertise. Field 

trips will be organised with a view to providing practical observation and real-world application of 

concepts and theories relevant to business management.  

An added feature of this course is the opportunity to use the “NCL Tours Educational Demo Lab”. 

The Lab is equipped with industry-based software, e.g., Customer Relationship Management (CRM) 

Software, ABTA/ATOL Licensing Scheme, and Guests Booking Software.  

24 Arrangements on the course for careers education, information and guidance  

Career guidance and industry contextualisation is embedded throughout the course. The College’s 

Head of Employability and the Employer Engagement Office has links with industry and will seek to 

place suitably motivated and capable students in a variety of business roles. An employer 

engagement event is organised to provide an opportunity for students to meet potential employers 

and access advice on careers and CV writing. This day long activity involves external specialists who 

will provide advice on finding opportunities in the workplace. Within the College there is a Student 

Welfare Office and Academic Office which all students are able to access. Additionally, students are 
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systematically involved with the activities of the College and are informed about developments via 

student representative committees, programme committees and via a quarterly Newsletter and the 

e-learning platform. 

25 Career, employability and opportunities for continuing professional development.  

Careers guidance and industry contextualisation is embedded throughout the course. Our Head of 

Employability and Employer Engagement Office has links with industry and is in a position to place students.  

The skills gained on a business and management Top up  degree allow students to build commercial 

awareness and start contributing to their chosen employers quickly and effectively. As well as the specific 

subject knowledge gained from studying for a Top up degree, students will develop many transferable and 

work-related skills that are highly valued by employers and which will increase their employability. 

Section Two: COURSE STRUCTURE AND ASSESSMENT 

26 Course assessment strategy 

Formative, summative and self-assessment and reflection are all part of the assessment strategy for 

this course. All summative assessments are internally moderated and aim to assess performance 

against the aims of the module and its learning outcomes. These are also externally scrutinised in 

accordance with the University’s Quality Assurance (QA) and Quality Enhancement (QE) procedures.   

 

The course and its modules are aimed at developing a broad range of skills among students including 

skills and abilities that are highly desired for success in business. Therefore the assessment within 

modules uses a range of assessment vehicles including coursework, examinations and project work. 

Students are expected to produce essays, reports and a portfolio for coursework, to deliver 

presentations and assessed seminars, and to demonstrate effective teamwork and their ability to 

work with different media and complex multidisciplinary concepts. 

 

The Research Methods and Project module enables students to develop an in-depth understanding of 

a particular research problem and to determine potential solutions. 

27 Course Structure Diagram 

 Level Six- Autumn Intake (Full Time) 

Semester Code Title Status Credits Notes 

Autumn BA6001GN 
 

Business Operations  30  

Autumn MN6008GN 
 

Business Strategy  30  

Spring MN6062GN 
 

Business Futures  15  

Spring HR6056GN 
 

Issues in Human Resources 
Management 

 15  

Autumn 
and 
Spring 

MN6P09GN 
 

Research Methods and 
Project 

 30  
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 Level Six- Spring Intake (Full Time) 

Semester Code Title Status Credits Notes 

Spring MN6008GN Business Strategy  30  

Spring HR6056GN 
 

Issues in Human Resources 
Management 

 15  

Autumn BA6001GN 
 

Business Operations  30  

Autumn MN6062GN 
 

Business Futures  15  

Autumn 
and 
Spring 

MN6P09GN 
 

Research Methods and 
Project 

 30  

 

28 Mapping matrix of modules delivering the course learning outcomes 

Course learning outcome (list all) Met by module aim/learning outcome (list all 
relevant module titles) 

Develop a systematic understanding of the 
theories, practices and issues affecting the 
strategic management and operations of a variety 
of business organisations. 

Business Strategy, Business Operations 

Explore and understand the various internal and 
external drivers that influence corporate and 
business level strategies in order to effectively 
lead and manage business organisations 
operating in different environments.  

Business Strategy, Business Operations 

Critically analyse and evaluate the prevailing 
factors and emerging trends affecting the 
structure, functions, activities, regulation and 
direction of business organisations. 

Business Futures 

Able to demonstrate knowledge and 
understanding in social responsibility in order for 
them to manage responsibly and behave ethically 
in relation to social, cultural, economic and 
environmental issues. 

Business Futures 

Critically evaluate the range of strategic, tactical 
and operational issues affecting the different 
processes and relationships that exist within 
different business functions.  

Business Strategy, Business Operations 

Critically assess conflicting situations and contexts 
to develop informed positions and arguments.  

Business Strategy, Business Futures 

Propose better practice and alternative solutions 
to current business problems based upon the 
application of critical analysis and reflection. 

Research Methods and Project 

Communicate effectively using a range of written 
and verbal techniques, adapting to emerging 
trends in digital media and the use of ICT, 
competently using and presenting data. 

Business Strategy, Business Operations, Issues in 
HRM, Business Futures, Research Methods and 
Project 

Appreciate and enhance capability in terms of 
self-motivation, organisation and time 
management, managing the work of others and 
working effectively within a team, as applicable to 
a range of personal and professional contexts.  

Business Strategy, Business Operations, Issues in 
HRM, Business Futures 

Demonstrate confidence in undertaking research Research Methods and Project 
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to analyse complex business and organisational 
problems to derive recommendations and 
develop innovative solutions. 

Develop and implement effective recruitment, 
selection and performance management 
procedures.  

Issues in HRM 

Design and develop practices to enhance business 
operations including supply chains.  

Business Operations 

Formulate and implement business strategies on 
the basis of a range of strategic options.  

Business Strategy 

29 
 
 
 
 

Which modules are core-compulsory and thus required to be taken to gain specific awards? Please 
specify if there are any combinations of modules that a student is required to take to gain either the 
highest level of award or one of the interim awards listed in section3.  

All modules are compulsory and must be completed to obtain the BA (Hons) Business Top-Up award. 

 
 
 

Section Three: COURSE SPECIFIC REGULATIONS 

30 
 
 
 
 

Courses shall conform to both framework and University Academic Regulations. Where a course in 
addition has course specific regulations which have been formally approved by the University, these 
should be included below. 

There are no course specific regulations.  
 

Section Four: OFFICIAL USE AND CODES  

31 (Faculty) Course Leader at time of approval ABIMBOLA TAIWO 

32 (Faculty) Source of funding [click to select source of funding 1] 

[click to select source of funding 2] 

[click to select source of funding 3] 

Other: please complete as appropriate 

33 (QEU) Original date of approval  

34 (QEU) Course approved to run from  

35 (QEU) Course specification version number  

36 (QEU) Revision date (specify cohort)    

37 (Academic Registry) London Met course code  

38 (Academic Registry) Route code  

39 (Planning Office) JACS code1  

 

                                                        
1 JACS codes - https://www.hesa.ac.uk/jacs3 

https://www.hesa.ac.uk/jacs3

